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TREND
You'll spend more to improve
the patient experience
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Uber's Loss-Making Ride-Hailing Business

Uber's financial performance in the last three quarters of 2017

Q22017 Q32017 B Q42017

$11.1b

o

$1.8b $2.0b $2.2

et revenue Net loss

1 —
S0 b

Driver payouts

Gross bookings 4 rider discounts

-$7.1b

-$7.8b
-$8.9b

@StatistaCharts Source: Uber via The Information Stat|8ta E

https://www.statista.com/chart/12059/uber-revenue-bookings-and-net-loss/
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Table 1. Star Ratings Weighting by Group

Group Star Ratings Weight

Mortality 22%
Safety of Care 22%
Readmission 22%

Patient Experience

22%

Effectiveness of Care

4%

Timeliness of Care

4%

Efficient Use of Medical Imaging

4%

Chart: Current HCAHPS Reimbursement percent

Comprehensive Methodology Report (v3.0), PDF-1.2 MB (01/05/18) - a description of the Overall Hospital Quality Star Rating methodology
https://www.qualitynet.org/dcs/ContentServer?c=Page&pagename=QnetPublic%2FPage%2FQnetTier3&cid= 1228775957165
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Table 3. Minimum Measure Thresholds using Reliability Calculation and April 2015 Data

N Required N Required N Required N Required N

(forR=0.6) (for R=0.7) (for R=0.75) (for R=0.8)
Patient Experience 11 0.73 1.14 1.46 1.95
Readmission 7 1.21 1.89 2.43 3.23
Mortality 6 1.28 1.99 2.56 3.41
Safety of Care 8 1.14 1.78 2.28 3.05
f;i‘;fn”gt UseoF Medics 5 0.98 1.52 1.96 2.61
Effectiveness of Care 30 0.90 1.40 1.80 2.41
Timeliness of Care 8 0.80 1.24 1.60 2.13

Comprehensive Methodology Report (v3.0), PDF-1.2 MB (01/05/18) - a description of the Overall Hospital Quality Star Rating methodology
https://www.qualitynet.org/dcs/ContentServer?c=Page&pagename=QnetPublic%2FPage%2FQnetTier3&cid= 1228775957165
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TREND

You'll become more disillusioned
with digital marketing
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Approximate percentage ad fraud
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https://digiday.com/marketing/global-state-ad-fraud-4-charts/
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Video ad impression rates by country
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Increasing digital marketing budgets withcut increasing overall marketing spend
27%
Increasing digital marketing budgets AND increasing overall marketing spend

16%

Decreasing digital marketing budgets

21%

Maintaining the status quo
33%
We're meving away from a line item for “digital” and incorporating it into overall marketing spend

3%

Q: Which of the fol awing best describes yaur organ zation's projected budget for

dipital marketing iritiztives in 20177

GLOBAL DIGITAL OUTLOONK STUDY, MAY 2017 ®© THE SODA REPOART 2097, ALL R/ GHTS RESERVED

http://thesodareport.com/
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TREND
Your thirst for data-driven insights will grow,

and you'll outsource to quench it
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Q: Wnat digital servizes, if any, have you recently brought in-house or are planning o bring in-house within rext 28 months?

IN-SOURCING OF KEY CAPABILITIES FALLS SHORT OF PLANS

» Entirely in-house o Entirely in-house

v 51% -

: I o

: e ; ——.

x i i o

w Plan to bring entirely in-house % Plantobring entirely in-house

- -

_“ . :'_' 20%

- otal : Total

: — : I—

P = 68%
Entirely in-house «  [Entirelyin-house

© 48% - 35%

z 50% o 37%

- 'S

w Plan to bring entirely in-house : Plan to bring entirely in-hcuse

- :

b 213 > 24%

2 Total G Toul

o 68% x 63%

c [ : —

http://thesodareport.com/
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Q: 'What are the most significart gaps

Executive Management
Social
Measurement/Analytics
Search Marketing
Research/Customer Insight
Content

Media Planning/Digital Advertising
eCommerce

User Experience
Design/Creative
Technology
Strategy/Planning

ntalent in your organization with respect to digital marketing?

2016 0 2017
22% 44%

12%
16%

16%

16%
22%

16%

33%
32%
29%
28%
28%
28%
28%
26%
23%
19%
18%

+22

+21

+16

+12

+12

+4

+3
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50% :
5% | 39% . 40%
o

Question 1 Question 2 Question 3 Question 4 Question 5 Question 6

QUESTION SUCCESS RATE (%)

. Correct Omitted . Incorrect

Source: Genaral Assembly Digital Marksting Level 1 (DM1) assessment results
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https://generalassemb.ly/marketing/digital-marketing/data-driven-digital-marketing

TREND
You'll sell more care to millennials
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http://www.pewinternet.org/20I1/02
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nerations-and-their-

Generation name

Millennials

Birth years

Born 1977-1993

"Gen X

Born 1905-1970

Younger Boomers

Born 1955-1964

Older Boomers

Born 1946-1954

Silent Generation

Born 1937-1945

G.l. Generation

Born before 1936

© 2018 The Guesty Corp. Allrights reserved.


http://www.pewinternet.org/2011/02/03/generations-and-their-gadgets/

Prevalence of coronary heart disease by age and sex

35

322

30 |

— A ]
o S N

Percent of Population

-t
o

60-79

Agd (Years)
= Women
National Health and Nutrition Examination Survey: 2009-2012.
g American
0 Heart Mozaffarian D et al. Circulation. 2015;131:029-¢322
Association. Copyright € American Heart Asscaation, Imc. All ~ghts reserved

https://www.heart.org/idc/groups/heart-public/ @wcm/@sop/@smd/documents/downloadable/ucm_449846.pdf
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Prevalence of Self-Reported Musculoskeletal
Diseases |1, by Age, United States 2012
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% 27
a 20 22
e
g 15

10
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0
12-44 45-84 £5-74 75+ Totzl
Age Group
Chronic [2] Joint Pain
Arthritis
Source: National Heakh Interview W Neck Pain (Cervical Back Pain)
Survey (NHIS)_Adult sample. B Lower Back Pain (Lumbar Back Pain)

www.cdc.gov/nchs/nhis/nhis 2012 dat ™ Lower Back Pain Spreading Below Knee
a_release.htm July 2, 2013.

File:G1B.1.2
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Percent of New Cancers by Age Group: All Cancer Sites

30
25
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10

Percent of New Cases

<20 20-34 35-44 45-54 55-64 65-74 75-84 >84
Age

https://www.cancer.gov/about-cancer/causes-prevention/risk/age
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TREND
You'll have to contribute to the wellness of the
greater community, beyond your patients
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All industries expected to engage in health beyond helping

employees
52%
I 77%

90% 90% 89% 28%

86%
83%

Bio/pharma & Healthcare Food/ o1/ Medla/ Insurance Consumer Brewing/ Retail Banking/
Medical Providers Beverage Personal Care  Entertainment Technology Spirits Finance
Products

057, = Q100. Below is a list ofindustries. Far each, please indicate the ways i~ which po.s think it is imoortant for that industry o engage in health, (Selected at least one option othey
tha~ "Help ng employees cnc their families lead healthier lives”] (Global)

* Edeiman HecalthEngasement ar

https://www.slideshare.net/EdelmanDigital/edelman-health-engagement-barometer-2010
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Expectations of industries vary by
dimension priority: Global

0%

50%
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Bio/ Pharma [ Healthcare o1g/ Food/ Media/ Insurance  Consumer  Brewing/ Retail Banking/
& Medical providers JPersonalcare Beverage Entertainment technology Sprits Finance

Products

Q91 ~Q00. Below is & list of inCustries. For sach, please indicate th2 ways in wich you think tis important for that ndustry to engage in health. (Glozal)
"Not all bars may apoear cue to averiap

* Edelman Healthl npagament a3

https://www.slideshare.net/EdelmanDigital/edelman-health-engagement-barometer-2010
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Communicating health risks of products m—
or services

70%
60%
50%
0%
30%
20%

10%

Biof Pharma | Healthcare orc/ Food/ Media/ Insurance  Consumer Brewing/ Retail Banking/
B Medical providers JPersonalcare Beverage Entertainment technology Sprits Finance
Products

091, - Q100 Below is a Bst of industr es, For pach, pleasa indicate <~e wavs in wkich you think it is important for that i~dustry to engage in health, (Global)

* Edelman HealthE rgagemunt 4

https://www.slideshare.net/EdelmanDigital/edelman-health-engagement-barometer-2010
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Educating the public on heakth topics
related to products or services

70%

40%
30%
20%

10%

Bio/ Pharma Food/ Media/ Insurance  Consumer Brewing/ Retail Banking/
& Medical p PRrsanal care  Beverage Entertainment technalogy Sprits Finance
Products

Q91.— Q100 Below is a st of inzustr 2, For eoch, please indicate the ways in wh ¢h you th nk it is important for that i~dustry to erigage nhzalzh, (Global)

* Edalman 4ealthEngagsmsnt &7

https://www.slideshare.net/EdelmanDigital/edelman-health-engagement-barometer-2010

SM IT H JON Es © 2018 The Guesty Corp. Allrights reserved.



Creating new products or services
that maintain or improve health —

0%
e E—
50%
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10%

Blo/ Pharma | Healthcare 0T/ Food/ Medla/ Insurance  Consumer  Brewing/ Retall Banking/
& Medical providers PPersonalcare Beverage Entertainment technology Sprits Finance

Products

91, — Q100. 2clow i5 a list of industrics, For coch, please indicate the ways in which you thi~k tis important for that indusTy tc engage in health. (Global)
* Edalman HealthEnpzpanern: =

https://www.slideshare.net/EdelmanDigital/edelman-health-engagement-barometer-2010
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Supporting the health of
local communities —

70%
60%
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40%
30%
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10%

Bio/ Pharma | Healthcare [ [¥) Food/ Media/ Insurance  Consumer  Brewing/ Retal| Banking/
& Medical providers QBPersonalcare Beverage Entertainment technology Sprits Finance
Products

Q91. - Q100, 3elow 152 list of inzustries, For each, clease indicate the ways in which you tink it & importans for that ndustry to engags I* haalth, (Glozal)

* Edelman HealthEngagearen s

https://www.slideshare.net/EdelmanDigital/edelman-health-engagement-barometer-2010
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Helping to address obesity

5C%
50%
40%
30%
iC%

1C%

Blo/ Pharma [ Healthcare oTC/ Food/ Medla/ Insurance  Consumer  Brewing/ Retall Banking/
& Medical praviders QPersonalcare Beverage Entertainment technalogy Sprits Finance
Products

Q91.-Q.00. Below sa list of industrics. For cach, please indicate the ways in which you think it i important for that industry to engage in health. (G obal)

* Edelman HesRhE ngasemeant 50

https://www.slideshare.net/EdelmanDigital/edelman-health-engagement-barometer-2010
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2017 State Well-Being Rankings
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https://wellbeingindex.sharecare.com/wp-content/uploads/2018/02/Gallup-Sharecare-State-of-American-Well-Being_2017-State-Rankings_FINAL.pdf

TREND
You'll embrace behavioral economics
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COGNITIVE BIAS CODEX
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TREND
Youll increasingly be a victim

of The Netflix Dilemma
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Kds Q Seasch ‘ B [ TEETT b7 SR

Popular on Netflix

9 NARCOS Y

’ 3 .‘62 %@PT)Q

V"

Top Pick
WARS | £ ¢ 7Y
LT dg ‘v| ‘?ﬁn ‘\r"§ . @1
— ) : 3 8 LR

Exciting Crime TV Action & Adventure

Screenshot from Netflix
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Abilty to process
information

Decision Paralysis

e -—---——-—— R R --

Number of presented choices

https://intraspire.com/less-choice-increases-leads/
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THE JAM STUDY

A grocery store conducted 2 tasting
sessions. In one session shoppers
ware allowed to sample 24 flavors of
jams, and in the other session they
were allowed to sample 6 flavers

24 Choices of Jam ws 0 Choices of Jam

Attracted 60% Atracted 40% of
of Shoppers Shoppers
Shoppers sampled i Shoppers sumpled 2
flavours on average flavours on average
3% of shoppers 30% of shoppers
bought jom bought jom

http://noahrickun.com/lets-jam-make-more-sales-by-using-the-paradox-of-choice/
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TREND
The hype around cutting-edge martech
will grow, but you won't buy it yet
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Hype Cycle for Digital Marketing and Advertising, 2017
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gartner.com/SmarterWithGartner

Saurze: Gartner (July 201/)

& 201 T Garmer, Inc. and/or Its affilies. All rights resarvec

Gartner

https://www.gartner.com/smarterwithgartner/5-insights-from-the-2017-gartner-hype-cycle-for-digital-marketing-and-advertising/
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Marketers are sick

@ Most averhyped

of hearlm about Al. marketing concepts:
Artfical nizllipence
I <
Rq data
R
Onridtair el

L, 9. ‘ - o

=f mar«<eters of rarkaters

zlraedy consider rate thair Racltme markating

Al to be vardors shility — 20%

averhyped, %0 help thamy

far mora than PXECUTE 07 Personolization

ctherintusty Al as ‘poar” 1

fuzeno k. o e - 14% n

How the expression
“artificial intelligence”
makes marketers feel:
42% 30%
of mar<eters of markzters
ravix ND pLang think vindors
to mplemart thot uxc
4l or have Ind setry
shadoned bizzwords are
L lempls “lull ol it *
20%
shink vendaors
don't ko
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zalking about
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https://www.adweek.com/brand-marketing/infographic-what-marketers-really-think-about-artificial-intelligence/

TREND

Youll start tailoring content along the lines
of first and second opinions

SMITH @) JONES



The % of internet users who have looked online for information about...

66
56
44
36
33
29
24
22
19
17
16
14
12
7
28

specific disease or medical problem

certain medical treatment or procedure
doctors or other health professionals

hospitals or other medical facilities

health insurance, including private insurance, Medicare or Medicaid
food safety or recalls

drug safety or recalls

environmental health hazards

pregnancy and childbirth

memory loss, dementia, or Alzheimer’s

medical test results

how to manage chronic pain

long-term care for an elderly or disabled person
end-of-life decisions

another health topic not included in the survey

80

at least one of the above topics

Source: Pew Research Center’s Internet & American Life Project, August 9-September
13, 2010 Survey. N=3001 adults and the margin of error is +/- 3 percentage points for
the full sample. Margins of error for sub-populations are higher.

http://www.pewinternet.org/2011/02/01/summary-charts/
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» YouTube

Clevetand Clinc

4 P Pl o) 000/582¢

Mark Hyman, MD | How to Make Smarter Food Choices

Screenshot from Cleveland Clinic YouTube channel
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TREND
Youll rejigger your mix
of paid search and social
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Number of Facebook Interactions per Post s+ o marketing
(Among the top 20,000 brands on Facebook) s-s.. Charts

4,490
3,376 3196
2,819
. )
QL 2017 Q2 2017 Q3 2017 Q4 2017 Q1 2018

Published on MarketingCharts.com in August 2018 | Data Source: Buffer / BuzzSumo

Based on an analysis of 432 million Facebook Business Page posts from the top 20,000 brands on Facebook

https://www.marketingcharts.com/charts/number-facebook-interactions-per-post-q [-2017-q2-2018/attachment/bufferbuzzsumo-fb-interactions-per-post-aug2018
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Facebook's Black Thursday

Biggest single-day market cap losses suffered by U.S. public companies

119.40 [ . **  Faceboo
ss0.00 [ ) Microsoft
et Apple

Exxon Mobi
General Electric
Alphabet

BEank of America

Amazon

Wells Fargo

E®E -
@statistaCharts Sources: FacLsSet, Investovedia Stat|5ta 5
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https://www.statista.com/chart/14910/biggest-single-day-market-cap-losses/

Actions Taken 1n Response to Healthcare Ads b:,oc marketing
(Base: US adults with any diagnosed condition) ecess CHANLS
% who have taken some action Top actions taken in response to seeing healthcare ads
as a result of seeing healthcare ads on the internet or a mobile device
60% :
0 Conducted an online 0
42% Refilled a prescription - 17%
Discussed an ad with a 14%
friend or relat:ve
Took medication 14%

Made an appointment to

0,
On a mobile device On Lhe internel On lelevision see a doclor 13%

Published on MarketingCharts.com in July 2018 | Data Source: Kantar Media

Based on Kantar Media's 2018 MARS Consumer Health study, which is an annual, bilingual survey of approximately 20,000 adults across the US.

https://www.marketingcharts.com/charts/actions-taken-response-healthcare-advertising/attachment/kantarmedia-actions-in-response-to-healthcare-ads-july 2018
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TREND
Consumers will look for cheap, safe ways
to self-treat their conditions
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Healthcare as % of Household Spending = 7% vs. 5% (1972)...

Fastest Relative % Grower

Relative Household Spending

w1072 == 1090 == 2017
Total Expenditure F11K S3TK S68K

https://www.recode.net/2018/5/30/17385116 /mary-meeker-slides-internet-trends-code-conference-2018
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Americans’ paychecks are bigger than 40 years ago, but their purchasing power
has hardly budged

Average hourly wages in the U.S., seasonally adjusted

$25 e CONSTANT 208 QO AES - oottt ettt ettt et et e e e e e et e et e e aaeaaesaeaaesaeeaeea e aaeaneea e e e e e e e e enns

<Recessions

1964 1974 1984 1994 2004 2014 2018

Note: Data for wages of production and non-supevisory employees on private non-fam payrolls. “Constant 2018 dollars”
describes wages adjusted for inflation. “Current dollars” describes wages reported in the value of the currency when received.
“Purchasing power" refers to the amount of goods or services that can be bought per unit of currency.

Source: U.S. Bureau of Labor Statistics.

PEW RESEARCH CENTER

http://www.pewresearch.org/fact-tank/2018/08/07/for-most-us-workers-real-wages-have-barely-budged-for-decades/
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Interest over time ¥ O

A
Cct9-0ct152016
meditation 74
the
Sep 1,2013 Mar 8, 2015 Sep 11,2016 Mar 18,2018

Screenshot from google trends report for meditation
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Interest over time

Note

Sep 1,2073 Mar 8, 207

Screenshot from google trends report for headspace (a brand of meditation app)

SMITH@)JONES

Sep 11

2016

Mar 15 2078
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2014

2015

2016

2017

2018 (Projected)

SMITH@)JONES

Self-Care Apps Added to App Stores

@® i0os @ Android
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https://techcrunch.com/2018/04/02/self-care-apps-are-booming/

https://www.youtube.com/watch?v=gvj6voiH5S0
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Top 30 Losers (Jul 31-Aug 7 % Change)
| Subdomain | 7DayX | Max% | Share|

WWW . prevention cam -66.9% -59.3% 0.072%

www . verywellfamily.com -G53 6% -54.6% 0.01%

2 . ' , e v Ao -

Google Medic Update: Google's Core Search ~ www.navetoaty.com G3A% 567X CO8%
- = www lhesprucomls.com -62.0% -£8.9% 0.02%

1 Update Had Big Impact On Health/Medical ;7% """ “= oy emry oo
® Sites liluna.corn -55.9% -47.3% 0.02%
A 5. 2018 + 502 163 www. verywellhealth.com -52.3% 201.5% 0.01%
bygau:y o-m:a.j:[‘anml I‘ilec'Und:r Goonls PagaRens & Algorityr Undetes Wwww seriousmls com -B0 5% 3B.7¥ Q.02%
draxe.com -45 9% -379% 011%

www.dealsplus.com -45.7% -28.2% Q.02%

www. verywellfit.com -43.5% -30.9% C.04%

WWW.contury21l.com -44 8% A2 8% 0.04%

wWww . pillshury.com -44 4% -33.6% 0.0%%

plaj.googlecom -11.3% -48.0% 0.1C%

www. lhebalancecareers.com 41 3% 38.0% 0.04%

Www bettycrocker.corm -37.9% -318% 0.09%

www.organicfacts.net -37.3% -28.4% Q.02%

www.coclmath-gaimes.coim -30.0% -50.5% C.02%

www lhoelilchn com 23 4% 20.8% Q.08%

themaortgagereports.com -34.0% -19.0% Q.02%

www.minted.com -33.1% -29.4% 0.04%

slickdeals net -42.0% -12.1% Q.02%

www.ignoeom 31.6% B1¥% 0.02%

fortune.com -31.4% -10.9% 0.02%

www.charlotterusse.com -31.0% -18.4% Q.0%%

www. buzzlced.com -29.8% -20.4% 0.04%

www.androideentral.com -29 6% -14.7% Q.0%%

www. trustedreviews.com -29.2% -20.6% C.02%

httoe.//moz com . " st-core-ubdatecweeke| www.anenshealth.com -29.0% 1.7% C.05%
www.momjuncltion.com -282% -19.58% Q.03%
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https://www.seroundtable.com/google-medic-update-26177.html
https://moz.com/blog/googles-august-1st-core-update-week-1

TREND
You'll have higher expectations
for digital creative

SMITH @) JONES




E'I'\QCIEIQE'l‘ 3 related articles

Latest in Gear

Google purged 3.2 billion bad ads from
the web last year

That's twice as many as in 2016.

Korg's Electribe Wave app

https://www.engadget.com/2018/03/15/google-pulled-over-3-billion-bad-ads-in-2017/
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Every
second

of video
content

crosses the internet

https://www.cisco.com/c/en/us/solutions/collateral/service-provider/visual-networking-index-vni/complete-white-paper-c 1[-481360.html
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https://www.emarketer.com/content/global-ad-spending
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Global digital ad spending beat TV for the first time in 2017

Digital
$3008B

$2508

$200B

$1508

$100B

$50B

-

2000 2002 2004 2006 2008 2010 2012 2014 2016 2018 2020 2022

$S0B

Source: MAGNA | Data for 2017 and beyond are forecasts + Created with Datawrapper

https://www.recode.net/2017/12/4/16733460/2017-digital-ad-spend-advertising-beat-tv
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ROAD

CLOSED

TREND
You'll move beyond website traffic
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Flu o

Also calbed: nfluerza

Flu <

Aleo called influenza

Flu <

Alg0 c3aliad: Infiuenza

SYMPTOME TREATMENTS AEOUT TYMFTOMS TREATMENTS
ABRQUT EYMFPFTOMS TREATMENTE

Treatment consists of fluids and activity modifications

Usudly so'f'diamlo Trafluis reated arimerly with sezt anz Suid ta et thn andy bt e
Symgtens nolude “evar, chills, musc a aches, cough. congastion. unry alectionoils uar. Ove-Liecoxiber erliinl amnelony puindisers
raes, baadacaes, and Satigue Ty P pwtth SYTIPrEIS. AT ar Al vassiie san halp arausnt tha i and

itz comzliostons,

People mey experience: Supportive care v

Puin erewy: @ U= mescles =lile replaremert

Cough: can b diry on wilh philegin Self-re v

Whole body: ciillc demwdrelion, Laligue, Tever, Tast g, luss o] appetile, Bod e and Thiowt baeence

Aenmmen vl FR20A e car T csacly, B50Rdal y In highe sk body ache or sweetirg
o, Medications v
Nasal: congeston, runmy nose, or 3neszing Decorgaste T, Cough Tediche, Morstaraldal ertlintammetary dng,
Anzleez ¢, anc Artivical crag
Also common: chest praszurs, F2ed congestlon, heedeck2, nauses, ) '
Very commen shettness of oreath sors thraat, or swollen lympa nodes Specinlists v

Novathan 3 m ks US 2asas per paa” . )
. Dediglician erd Mirwn e cae poov der [PCP)
Consult a dector or medical edvice

& Sarradscoslly
) Sources: Mayo Clink and cthers. Laarm mera Sorsctaduetes for ned calede oo
2 Puly sreeanitsble Ly vaciing
Sourcas: Mayo Cinks and othars.  earn mara

G Uiy sxtrertacie $  cawnleadPr-

[ usudly sal-disrcsubbe ¥+ Dosnissd PD”

& lantestner Mg en tare y ey deed Related conditions

. Redaled canditions
Sl esohes vl o duys o mescs

T2 Au atacks t-e lungz, noze. and throwt. Yourg chlidren o dor zdutz, Caommon cold Pneumanis .
FASQ72rt women 372 D209 ¢ with caronic ¢ sease of weak mmuns Common cold Pneumonis
yslers we g e A commen viral nfetion of Ihfaction thatirflames air A commar vical irtasticn of Irtectis 2 That In12 T 2 air
Aymptomn inchoe tews, chllG, rorals achns, acoch, concratian, nirry the noez and throat. £acs none ar bety lungs, the nze2 and throat. 3ac3 in cne or bzth Lngs,
resz haadaches andfatque. which may fillwith fled, wekach may il with flud, >
Tredu s resred pelmardly wtih g and e e 17t ke andy hght e
Inteztian a1 Ex ows Ceerchacnatar ATl rdlimmatory 2als rallavars
oy mop wtth syrpeams AT ot s seanke 637 help seraent the Haans Very conmman Vary comrcr \'ery comimren Vary comene

Ik Rz cerploxiong

Fiuna-d

Fevulaws
Screenshots from google.com results for flu
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http://google.com

»» marketing
o.. charts

Share of Site Visits: Search vs. Social
December 2011 - December 2017

-—Search  ——Social

Dec-11  Jun-1Z2 Dec-12 Jun-13 Dec-13 Jun-14 Dec-14 Jun-15 Dec-15 Jun-16 Dec-16 Jun-17 Dec-17

Published on MarketingCharts.com in March 2018 | Data Source: Shareaholic

Extemally referred traffic based on activity aggregated from a fluctuating Iist of ~250,000 sites and 400+ million unique monthiy visitors.
The data compares traffic from the top 6 search engines to traffic from the top 13 social networks.

https://www.marketingcharts.com/digital/seo-82522/attachment/shareaholic-search-v-social-share-of-site-visits-mar2018

SM IT H JON Es © 2018 The Guesty Corp. Allrights reserved.



@ US Household Smart Speaker Ownership 2016-2020

_—~94.2 million devices

2020 75% 125.65
~ |

2019 |

2018 |

2017 |

2016 WAL 118.48

oicebot.ai

LTHINGS VOICE WES

Total US Households (millions)
&y

Source: US Census, Gartner, Edison Research, Voicebot.ai
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https://voicebot.ai/2017/04/14/gartner-predicts-75-us-households-will-smart-speakers-2020/

